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Methodology

A The sample was the companies on fhertuneGlobal 100 list. The sample
breaks down as follows:

w 29 U.S. companies

w 48 European companies
w 20 AsiaPacific companies
w

3 Latin American companie®ecause of the small sample size, results for the 3 Latin American
companies is included in the overall results, but this data is not broken out in the detailed analysis.)

A Data was collected between November 2009 and January 2010.
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A Outliers have been noted.

A Data was collected by Bursenl NE 0 §l6b&l &deRréh team.
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Most Global Companies Use At Least One Social Media Platform

More than onehalf (79%) of the top 100 companies in thertuneGlobal 500 index
are using at least one of the social media platforms (TwitacebookYouTube or
corporate blogs) considered in this study.

Global Companies Using at Least One Social Media
Platform
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Not Many Global Companies Use all Platforms Simultaneously

Only 20% of the major international companies are utilizing all four platforms to
engage with stakeholders.
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Global Companies Find Value from Engaging in Social Media

Twitter is the most popular social media tool amdfaytuneGlobal 100 companies, with
almost twothirds (65%) having a presence on the social network. At leashalfiare
reaching audiences through Facebook (54%) and YouTube (50%)hit@meaintain
corporate blogs.
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Those Who Are Active Have Multiple Accounts in Each Channel

Global companies with Twitter accounts have an average of 4.2 accounts each, and AT&T, Nc
and Samsung have at least 15 accounts each. The number of blogs is also high, driven up b
companies that have multiple blogs on their websites. Most often these blogs are all accessik
from a single page on the company website, providing a consistent look and tone of the blogs
even if the subject matter of the blogs varies.

Number of Accounts Per Company
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Base = companies with at least one account
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Companies Recognize Value in Frequent and Sustained Engagement

Many companies have high activity levels on social networking sites. The vast majority
with active Twitter accounts (82%) have tweeted in the past week and at a high volume
(average of 27 tweets each). Fiftine percent have posted on their Facebook fan

pages, 68% posted YouTube videos and 36% blogged.

Frequency and Volume of Social Media Participation

Social Media site | Frequency of Activityy Percentwith Activity # of posts

Twitter Past week 82% 27 tweets
Facebook Past week 59% 3.6 posts
YouTube Past month 68% 10videos

Blog Past month 36% 7 blog poss
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Over 70% in the U.S. and Europe Have Twitter Presence

Almost twothirds (65%) of thé-ortuneGlobal 100 have Twitter accounts, including similar
percentages in the U.S. (72%) and Europe (71%). The average is driven down by Asian
companies with only 40% on Twitter; Asian companies primarily use social media to
communicate with their Western stakeholders.

Twitter Accounts
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Companies in all Regions are Talking on Twitter

The high volume of activity includes news, promotional information, product information,
relevant research, customer service and, to a lesser extent, HR postings.

FortuneGlobal 100 Activity on Twitter in Past Week

| Tota | US | Europe] AsiaPacific

Percentage'oFortuneGIobaI 100 8204 8206 820 84%
Accounts with tweets

Average Number of tweets 27 25 30 28
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What Companies are Talking About on Twitter

:11 deutschetelekom

Deutsche #Telekom startet mit
#VDSL-Ausbau in Au?sburg. Pr?\iekt
ist Teil einer Kooperation mit M-Net.

about S hours ago from wsb

@spinosal967 Sorry. von hier aus kénnen wir nichts tun. Hilfe
gibt's hier: http://bit ly/d6cCYS

about S hours-ago from web in reply to spinosa1867

Wenn Handys sich bewegen: So kann sich Technik dem Menschen
annahern. hitp //bit Iy/8YORyu

5:05 AM Feb Sth from web

Strategie steht unter dem Motto Fix — Transform — Innovate™
Hausaufgaben machen, Netze und IT modernisieren. neue Dienste
entwickeln.

5:27 AM Feb 4th from web

Telekom will den Wandel zur Gigabit-Gesellschaft aktiv gestalten.

5:26 Al Feb 4th from web

Frisch vom Management-Meeting: Die Weiterentwickiung der
Telekom-Strategie steht in Grundztgen. Details dann in der zweiten
Marzhalfte.

5.25 AM Feb 4th from web

Mehr Tempo fur Deutschland: Hintergrinde und Standpunkte zum
Breitbandausbau. http /bt ly/dn5DR4

4:48 AM Feb 4th from web

Die meisten Handy-Besitzer entsorgen laut BITKOM ihre Handys
umweltgerecht. Mehr zum Thema Handy-RUckgabe:
http:/ibit ly/coOH8I

1:28 AM Feb 4th from web

Deutsche
Telekom
uses
@deutsch
eteteleko

m for
announcem
ents and
news.

@500pink keep up the good work

5:34 AM Jan 22nd from web

the #pinkmyride record attempt is #streaming live on the internet
could take a week to complete http:/fww pinkmyride tv

5:31 AM Jan 22nd from web

#FIAT Pink My Ride - Live! hitp://bit ly/7WYocg

1:13 PM Jan 21st from twitterfeed

first person to paint an entire car using nail varnish and earn a
place in the Guinness Book Of World Records
http./fwww pinkmyride . tv/

12:36 PM Jan 21st from web

Fiat UK used
@FIAT_UK for
events and
promotions like
Pink My Ride.

The Home Depot
customer care team
uses
@HomeDepot for
customer service
purposes.
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